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Development of an information
brochure on corneal
transplantation and increasing the
willingness to donate corneas

Aristomenis Kossioris," Sotiria Palioura,? Dimitrios Papakonstantinou,?
Dimitrios Koukoularis,* Eleni Kyritsi, > Konstantinos Droutsas®

Introduction: Corneal diseases such as bullous keratopathy, keratoconus,
descemetocele, eye infections that do not respond to antimicrobial therapy,
and penetrating eye injuries can lead to blindness. When visual function has
been irreversibly damaged and any conservative, surgical or other medical
treatment has failed, corneal transplantation is the only treatment option.
However, there is a worldwide shortage of corneal transplants.

Aim: The aim of the present study was the development of a cornea trans-
plantation information/educational brochure capable to raise cornea dona-
tion-related willingness of the public.

Materials and Methods: A mixed methods study for the development of
an information/educational brochure in raising public’s willingness towards
cornea donation was carried out in December 2021. The study participants
were 25 ophthalmology residents and specialists, as well as nurses. For the
data collection, an interview guide was used. For the quantitative data de-
scriptive analysis, the IBM SPSS 28 software package was used, and for the
coding and further analysis of the qualitative ones, the software program
NVivo (Released 1.0).

Results: Regarding the socio-demographic characteristics of physicians and
nurses, 14/25 (56%) were female, 18/25 (72%) were aged 26-35 years, 22/25
(88%) were physicians, 17/25 (68%) held a bachelor or a professional (MD)
degree, and 13/25 (52%) responded that they could use the brochure in their
practice. From the analysis of the qualitative question to the 25 experts,“What
improvements could be made to make the brochure more effective?’, the fol-
lowing four themes emerged: (i) “No comments on possible improvements’,
15/25 (60%); (ii) “Very positive statements regarding the brochure’, 6/25
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(24%); (iii) “Suggestions for changes to the images/illustrations” 2/25 (8%);
and (iv) “Suggestions for changes to the brochure’s text order” 3/25 (12%).
Conclusion: The brochure produced to increase the public’s willingness to-
wards cornea donation from this study was considered adequate and able
to achieve its purpose. To confirm the above hypothesis, future longitudinal/
experimental studies should be conducted.

Keywords: Corneal transplantation; cornea donation; information/educational brochure;

public.

Introduction

The cornea is the transparent structure that acts as
the main infectious and supportive barrier, as well as the
proper front refractive exterior, of the eye.'? Diseases of
the cornea, such as bullous keratopathy, keratoconus,
descemetocele, eye infections unresponsive to antimi-
crobial therapy and perforating eye injuries,** can lead
to blindness.** According to the literature,** corneal
blindness accounted for4.0% of the global visual im-
pairment in 2010. When corneal transparency has been
compromised and any conservative, surgical or other
medical treatment has failed, corneal transplantation
is the only therapeutic option.>*¢” Cornea transplants
comprise the most common type of human tissue graft
used globally with more than 180,000 corneal grafts be-
ing transplanted annually. It involves the replacement of
the unhealthy host corneal tissue by disease free, clear,
donor tissue.2**” However, it has been estimated that
only 1 out of 70 patients eligible for a corneal graft will,
in fact, receive it due to the worldwide shortage of cor-
nea donors.’

In order to tackle the shortage of available corneal
transplants, interventional studies aiming to enhance
the willingness towards corneal tissue donation have
been conducted.®? For example, Tsigkos et al.,’ through
a quasi-experiment with a within group research de-
sign, found that a five-minute online educational inter-
vention regarding cornea-related diseases and trans-
plantation had an immediate effect on raising donation
awareness by 14.7%. Bae and Kang?® also evaluated an
entertainment-educational show to shift social norms
about organ or tissue donation for people with poor vi-
sual function. In that study,® the number of signed cor-
neal donor cards increased from 1239 to 13733 in four
months. According to the literature,’® the brochure as a
health education tool is acceptable to the intended au-

dience. However, no study to date has evaluated the ef-
fect of an information/educational brochure on increas-
ing the public’s willingness to become a cornea donor.

Aim

The aim of the present study was the development of
a cornea transplantation informational/educational bro-
chure in order to raise cornea donation-related willing-
ness of the public as a first step for a related subsequent
intervention study.

Research questions

1. What are the socio-demographic characteristics
(gender, age -years-, type of employee, education level)
of the evaluators of the brochure?

2. What are the themes, the broad categories repre-
sented by the data, from the qualitative analysis of the
data on the suitability/effectiveness of the brochure?

Materials and Methods

Study design

A mixed methods (quantitative and qualitative) study
for the development of an informational/educational
brochure in raising willingness towards cornea donation
was carried out.

Setting

The study was conducted in the outpatient ophthal-
mology clinics of a large hospital in Athens, Greece.
Since the process of obtaining information to create the
brochure was anonymous, no General Data Protection
Regulation (GDPR) compliance or ethics committee ap-
proval was required.”

Research subjects

The participants of the study were ophthalmology
residents and specialists, as well as nurses.
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Recruitment

Twenty-five ophthalmology residents and specialists,
as well as nurses were approached by the research team
in the hospital’s outpatient ophthalmology clinics in De-
cember 2021.

Data collection

An interview guide was used for data collection which
included:

° Close-ended questions on socio-demographic
data

° A five-point Likert-type question regarding the
likelihood of using the informative/educational bro-
chure to increase one’s willingness, among the pubilic,
to donate corneas

° An open-ended question regarding improve-
ments that could be made to make the brochure more
effective.

Measurements
The parameters that were measured were:

° Socio-demographic characteristics: Gender, age
(years), type of employee, education level,

o Perception of the likelihood of using the brochure,
and

° Suggestions for improving the brochure to make
it more effective.

Instrumentation - procedures

Step 1: Set up an expert group.

Initially, an expert group was set up to design the in-
formational/educational brochure. An evidence-based
method for evaluating a scientific tool, such as a ques-
tionnaire or a health education brochure, is an expert
group. To ensure the effectiveness of the expert group,
its members should come from different disciplines
relevant to the issue under investigation.'? In addition,
according to Creswell, a good number of members for
an expert group is four people.” The members of the
expert panel for this study were an assistant professor
of ophthalmology with a relevant publication record, a
doctor in nursing with formal knowledge of 2D comput-
er-aided design and two physicians specializing in oph-
thalmology who were interested in the project.

Step 2: Design of a draft informational/educational bro-
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chure on corneal transplantation and corneal donation.

An informational/educational brochure on corne-
al transplantation and donation was designed by four
health scientists, one assistant professor of ophthalmol-
ogy, one doctor in nursing and two ophthalmology res-
idents, roughly (modifications were made as necessary)
based on the guidelines by Lampert et al.™ A standard-
ized strategy with four steps for developing and validat-
ing written information for patients was used as follows:

- Step 1: Initial requirements analysis that identifies
the needs and constraints of the target population

- Step 2: Readability assessment

- Step 3: Assessment of the appropriateness of the in-
formational/educational material'

- Step 4: Testing on the target population.

The modifications/adaptations with respect to the
Lampert et al.’™ guidelines were the omission of the
readability assessment step (in steps 2 and 3) due to the
nature of the educational intervention with a brochure,
which is more appropriate for an educated population
(in a population with low education or without any edu-
cational background a more appropriate health educa-
tion tool would be e.g. a talk). In particular, the quality
of the brochure was assessed using a mixed-methods
approach, using a modified version of the “Purchase In-
tent Scale” and a qualitative question on any suggested
improvements by respondents.'®'” Considering that, in
line with Doak et al.,”* an educational brochure could
be a product of a company at a financial cost, a modified
“Purchase Intent Scale”’®'” could be considered a suit-
able tool for evaluating the validity of such informative/
educational material. It should also be noted that ques-
tionnaires/scales related to purchase intention have
been positively correlated with expected behavior in
the literature,'”” making their results good predictors of
expected behavior. The modified items of the “Purchase
Intent Scale’, in the context of the question “Which of
the following statements best describes your ability to
use this informational/educational brochure to increase
someone’s willingness to become a corneal donor?’,
structured on a five-point Likert-type scale, were as fol-
lows:'®

° | would definitely use it

° I would probably use it

° I am not sure | would use it

° Most likely | would not use it, and

J‘ﬁ, HELLENIC JOURNAL OF NURSING /
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Figure 1. Brochure development process.

° Definitely | would not use it.

The reason for applying the modified “Purchase Intent
Scale” to physicians and nurses is that these health pro-
fessionals are considered experts in the field of health
education and therefore their responses are valid. The
physical/imaging characteristics of the questionnaire

NOZHAEYTIKH {F

included the following:

- An A4 paper, printed double-sided and folded three
times (horizontally)

- A text with information about corneal transplanta-
tion, written in Greek, and

- Pictures and illustrations.
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Table 1. Frequencies of the brochure assessment responders’ characteristics

Sociodemographic Characteristics n

Gender (25)
Age group (years) (25)
Personnel type (25)
Education level (25)

"Results are %

Results’

Women=56.0%; Men=44.0%
26-35=72.0%; 36-45=16.0%; 46-60=12.0%
Physician=88.0%; Nurse=12.0%

BSc degree=12.0%; Master's degree=24.0%; Professional
(MD) degree=56.0%; PhD=8.0%

Table 2. Likelihood of brochure usage by the respondents

Characteristics N
Probability
Probability of brochure usage (25)

Overall likelihood of using the brochure (1-5) (25)
"Results are %, and Mean =+ Standard deviation

Permission to use the images and illustrations includ-
ed in the brochure was requested where possible.

Regarding the electronic creation of the brochure, Mi-
crosoft Office 365 software was used. The flowchart of
the process of designing the brochure to increase will-
ingness towards cornea donation is shown in Figure 1.

The main text of the brochure was based on the con-
tent of a relevant website of the Hellenic National Trans-
plant Organization (EOM),”® the study by Amiri et al.”
and established ophthalmology literature sources.?

Step 3: Evaluate the validity of the brochure by distrib-
uting the modified “Purchase Intent Scale” to a sample of
physicians and nurses.

° To assess the validity of the brochure, in terms
of its content and its appropriateness, a questionnaire
was distributed to a sample of 25 physicians and nurs-
es in the outpatient ophthalmology clinics of a general
and university hospital in Athens, Greece. This question-
naire consisted of two sections, a five-point Likert-type
question (“I would definitely use it", “I would probably
use it ” | am not sure | would use it”, “Most likely | would
not use it’ and “Definitely | would not use it”) and an
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Results”

«l would probably use it»=52.0%; «| would definitely
use it»=48.0%

4.48+0.51

open-ended question about any suggested improve-
ments/changes.

Data - statistical analysis

Descriptive statistical analysis took place by us-
ing the IBM SPSS 28 software package.

In the context of the descriptive analysis, the
frequencies of the sociodemographic, and probability
characteristics of the physicians and nurses were calcu-
lated.

For the analysis of the present study qualitative data,
the data were coded and further analyzed using the
software program NVivo (Release 1.0).

Results
Quantitative descriptive

Of the respondents, 14/25 (56.0%) were female, 18/25
(72.0%) were in the “26-35" age group, 22/25 (88.0%)
were physicians, 17/25 (68.0%) had a BSc or professional
degree (MD), 13/25 (52.0%) responded that they would
probably use the brochure, and the mean score ona 1-5
Likert-type scale was 4.48+0.51, with “5” being the high-
est positive value.
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Table 3. Suggested improvements to the brochure by the group of respondents.

Theme

No comments on possible improvements

Very positive statements re- «The brochure is adequate»

garding the brochure «Nothing further

Percentage of the responders”
15/25 (60%)

«In my opinion it does not need any improve-
ment because it is absolutely satisfactory»

6/25 (24%)

«The brochure is very informative»

«Excellent»

«Very informative and well-designed bro-

chure»

Suggestions for changes on  «Change of the cover photo»

figures/images

2/25 (8%)

«Change the image on the first page»

Suggestions for changes on «Change the term corneal blindness with the

the brochure’s main text

term e.g., corneal insufficiency»

«Add transplant techniques (PK, DALK, DSAEK,

DMEK)»

3/25 (12%)

«The "1 donor can benefit 4 people, to go

ahead»

«Sources at the end»
"Results are percentage of the total, and (%)

The quantitative descriptive results are presented in
Tables 1 and 2.

Inferential

From the qualitative data analysis, four themes
emerged: 15/25 (60%), “no comments on possible im-
provements’, 6/25 (24%), “very positive statements
regarding the brochure”, 2/25 (8%), “suggestions for
changes to the images/illustrations’, and 3/25 (12%),
“suggestions for changes to the brochure’s main text”
(Table 3). The brochure produced, in English language,
is presented in Appendix I.

Discussion

A worldwide shortage of corneal grafts prevents a sig-
nificant number of patients to have their vision restored
on a global level. It is estimated that there is one avail-
able graft for every 70 visually impaired patients who
could benefit from a corneal transplant.”

In this study 56.0% of the participants were female
and the self-perceived probability of using the produced
brochure to increase the public’s willingness to donate

10 NOXHAEYTIKH

corneas was 4.48+0.51 on a 1-5 Likert-type scale. Re-
garding the qualitative results, 24% of the respondents
responded with statements related to adequacy of the
brochure. According to the literature,' the brochure as
a health education tool is acceptable to the intended
audience. In the current study, a team of four health sci-
entists (a professor of ophthalmology, a Doctor of Nurs-
ing and two ophthalmology residents) designed an in-
formational/educational brochure on cornea and organ
donation, to be used to raise awareness of the public’s
willingness to become a cornea donor.

Consistent with both the quantitative and qualitative
results of this study, the brochure produced to increase
the public’s willingness towards cornea donation could
be considered adequate and able to achieve its purpose.
Du Plessis et al.,*® examined the use of continuous pulse
oximetric monitoring of newborns as a non-invasive and
non-intrusive standard of care to promote early and safe
skin-to-skin contact between mothers and newborns
immediately after birth and gathered feedback of ac-
ceptability from obstetric staff and mothers. They also
administered an educational brochure that improved
mothers’ knowledge of the risks and benefits of contin-

) 10u0¢ 62, Teuxog 1, lavoudpiog - Mdaptiog 2023
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uous pulse oximetric monitoring (p=0.01). In addition,
Noh et al.?' as part of an examination of the effective-
ness of an educational intervention in improving pallia-
tive care knowledge among informal caregivers of older
adults with cognitive impairment, administered an infor-
mational brochure that improved the level of palliative
care knowledge among informal caregivers of chronical-
ly or severely ill older adults with cognitive impairment
(p<0.001), particularly among Black caregivers (p<0.05).”'
Another study on the effectiveness of an educational
brochure is the one by Sagir and Altinel,?? who examined
the effect of an educational brochure on testicular cancer

and its early diagnosis on participants’ health beliefs and
self-examination. After administration of the brochure, a
significant difference was found between the scores of
the experimental group and the control group in terms of
severity/care, health benefit and motivation, barriers, and
self-efficacy (p < 0.05). Also, the self-examination rate was
determined as 83.3% in the experimental group and 4.5%
in the control group.

To confirm the hypothesis that the present study bro-
chure can increase the public’s willingness to donate
corneas, relevant longitudinal/experimental studies us-
ing it need to be conducted.

Appendix I. The corneal transplantation information/educational brochure in raising public’s willingness to-

wards cornea donation.

What is the cornea?

I is the transparent, shiny layer of the front pan of
the eye that allows light 1o enter the inside of the eye
ihken 'igla.\ai"k which allows us o s

Somchimes the comea becomes cloudy. There are
many reasons, such as injurics or infections. A likely
outcome? Not seeing well amymone or going blind
oomipletely

family agrees.

In the year 2010 about 1.5 million peaple lost their
vision due to damage to their comea

When these advanced congdiions cannol b treated
with medications or other surgical inerventions, the
only salution o improve vision ks a cormeal

Who is considered a corneal donor?

A comcal donor 1% any person who during their
lifetime has expressed a wish 10 donate their comeas
after they die.

The donor's comeas are removed only if the donor's

What is corneal transplantation?

What is corneal transplantation?

Keep in mind that this tisswe does not have veins and
arteries, as odher organs in our body, such as the hean
and liver dio. This has the following important
adlvantage:

The risk of the patient’s body not accepting the
comea and rejecting it. ie. clouding of the graft, is
srnall

Comeal grafl rejection is prevented by instilling
comicosteroid drops, withour giving pills thal cause
immuncsuppression (i, roducing the body's
defenses), as for example 15 done after a kidney
transplani.

In recent years, new surgical techniques have been
developed, which have very bow graft rejection rates
comparesd to earlicr ones, They alse help o improve
vision in & very short time and requine little of no
stitches.

Comcal transplamation is a surgical procedure tha
requires the following steps:

With a comeal transplant. a person with comeal

Jrar.lll,r).l'n.'rrr. blindness 1s (very) hkely o regain therr vision, whach
*  Up to 24 hours after the donor's death, if the will significanaly improve their daily life, for
donar's family agrees, the comeas are harvesiad, exnmple:
b, the donor's comeas are surgically removed,
and =  [mving
* Reading and secing colors, and
#  [Ifthe comeas are healthy, they are surgically + Reducing dependence on athers

placed in patienis within about 10 days of being
procured (comeal ransplantation).

Volume 62, No 1, January - March 2023 {
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Corneal
Transplantation

1 donor whao gives his 2 corneas can benefit Becume a corneal

4 patients
donor!
It has been estimated that for every 70 patients

who need a corneal transplant, there is only
one graft available

Information to the competent authority:

e National Transplantation Organisation
Dck Barrio, 1L A, Bhogal, M., Ang. ML Ziaci, M., Robbic. 5. Montescl, &, Gore,

D M. Micbia, 1.5, & Abi. 1. L. (0211 comeal srnsplantation after faled grafhs:

ol Surveyof tshabuntony, SO0 T Anastasiou Tsocha 5, Athens 115 21
Eze, B. 1. Okioye, O. & Eze, ). N. (20141 Knewbodige and atttides regarding eye Telephone: 21 3202 7000

doration s comall tramplant: modical versus nonmedical unmeraty stdests in
developing couniry in Africa Exp Clin Transpland, 1 3}, 88461

Pascoliai, [, & Manoni, 5, P (2002 global eutimates of vivaal |mpaissent; 2010
britishs joumal of ophthalmology, %8405, 613-618,

Matinal Tramplan Orpssiration. (2008} Comeal trsnsplntation, Availsble
b mww oees g et beysi-kevatoeidoys (Accessed 30112021

Watwmal Tramiplant Orpasivation. Froquently askod quessions. (20 18) Avaslable at
B www vomn g sychnes-erolisens’ (Acoessed: 301130010}

N, 394011
Fynddanidou, E. (2003} Organ donation caly wish i consomt of relatives. Available

@l laps:www tovima gr 0| L0 society mono-me-syghatathesi-sygpown-i-
dwrcaorgamen’ (Acoessad: B0L1LDR2T)

* From: hiipswww, rebed, org healibarticles‘comeal-abramiom-1, | oressed:
Tk 2001} Brochure editing:

Ophthalmology Clinic / Cornea Department
+ Mbgsiraiins showing comeal eptical chasge with Fuchn endothelial comeal "

dysrophy (FECD) peogression. Avelable - himpacUars. els-cde oo comuet imags| -
S 2.0- SO0029 20303547 grt_leg: ipg (A cvessed: 7.1 2022)

+ Availible ar bps o 1
[ETC e o )
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Avantuén evnuepwTIKOU UANASIOU YIa TN HETAMACXEVON KEPATOEISOUG Kal TRV avgnon Tng mpoBupiag Swpedg Tou

Aplotopévng Kooowwpng,' Zwtnpia Maiiovpa,? Anuitplog Namakwvotavtivou,® Anuntplog KoukouAdpng,* EAévn
Kupiton,® Kwvotavtivog Apoutoac®
'RN, MSc, PhD, OpBaAuoloyikd E§wtepikd latpeia, leviké Noookoueio ABnvav «I. [evwnuatdgy, EAGéa
’MD, MSc, PhD, Yale University School of Medicine, New Haven, Connecticut, HIA
*KaBnyntrig, A" OpBaluoroyikri KAivikn, latpikri 2xoAr MNavemotnuiov ABnvawv, ABriva, EAMAdda
“BiormaBo)dyoc, MSc, PhD (c), EMdba
*0Ou. Kabnyntpia Turjua NoonAeutikig, MNavemotriuio AuTikrig ATtikic, EAAada
°Errikoupog Kabnyntrig, A’ OpBaAuoloyikni Khvikn, latpixri 2xoAr MNavemotnuiouv ABnvav, ABriva, EMdda

Eioaywynj: Ot mabnoei¢ Tou kepatoeldoug, omwe n BoABoeldng kepatomdbela, 0 KEPATOKWVOC, N SEOUETOKNAAN, Ol
o0PBAANUIKES Aoluwéelg TTou Sev avtamokpivovTal otnv avTtidikpofiakr Bepareia kal ol SIATITPAVOVTES TPAUUATIONOL
TWV MATIWV UImopouv va odnyrioouv o€ TU@Awaon. Otav n onTikA AelToupyia €xel UTTOOTEL UN avaoTPEPIUN PAARN Kat
KABe ouVTNENTIKN, XEPOUPYIKN 1 AAAN 1aTpIkh Bepareia €l ATTOTUXEL, N UETAUOOXEVON KEPATOEISOUC ATTOTEAEL TN
povn BepareuTikn emAoyr. QoTd00, UTIAPXEL TTAYKOOUIA EANEIPN LOOXEVUATWY KEPATOEISOUC,.

ZKomo¢: TKOTOC TNG MApoLOoAC MEAETNG ATAV N avdantun evog evnUEPWTIKOU/eKMAISEUTIKOU @UANaSiou yla Tn
peTapdoxeuon Kepatoeldoug e 0TdX0 TNV avénon tnG MPoBuiag Tou KOIVOU OXETIKA HE TN Swped KEPATOEISOUC,.
YAik6 kat péBodog: Tov AeképufBplo tou 2021 Sie€AxOn Hia PeENETN PEKTWV HEBSSWV yia tnv avamtuén evog
EVNMUEPWTIKOU/eKMTAISEVTIKOU QUANaSiov yla TNV avénon Tng mMpobuuiag Tou Kowvou TiPog TN Swped KEPATOEISOUC,.
Ol GUPUETEXOVTEG OTN MEAETN NTaV 25 €18IkeudEVOL Kal €181KOi 0@BaApiaTpol, KaBw¢ Kat voonAeuTéc. Na Tn culoyn
6edopévv xpnotpomolndnke odnyog ouvévteuéne. Ma Tnv TEPIypAPIK avaluon Twv TTOCOTIKWV SeSopévwv
Xpnoipomolrifnke 1o Aoylopiko makéto IBM SPSS 28 kat yia Tnv KwIKomoinon Kal TEpAITéPw avaAuon TwV TTOLOTIKWY
To Aoylopikd mpoypappa NVivo (Released 1.0).

AmoteAéopara: Ocov apopd Ta KOIVWVIKO-ONUOoYPAPIKA XOPAKTNPIOTIKA TWV lATPWV Kal TwV VoonAeutwy, 14/25 (56%)
NTav yuvaikeg, 18/25 (72%) Atav nAikiag 26-35 1wy, 22/25 (88%) Atav atpoi, 17/25 (68%) kateixav mTuyio | emayyeA-
patikd mruyio (MD) kat 13/25 (52%) andvtnoav oti 6a umopouoav va XpnOoIHOTIOIoouV TO QUANASIO 0TNV TTPAKTIKH
Touc. ATté TNV avAAuon TNG TTOLOTIKAE EPWTNONG TTPOC TOUG 25 EUMEIPOYVWHIOVEG, «[oleg BeATIwoELG Ba pmopoloav va
yivouv yia va yivel To @UANESIO TIIO amOTENECUATIKO;», TIPoEKUPav Ta akohouBa téooepa Béparta: (i) «Kavéva oxoAlo
yta mOavég BeATIWOELS», 15/25 (60%), (i) «MOAD BeTIKEC SNAWOEIG OXETIKA PE TO QUANASIO», 6/25 (24%), (iii) «Mpota-
OEIG VIO AANOYEC OTIC EIKOVEC/EIKOVOYPAPROEI» 2/25 (8%) Kal (iv) «MpoTACEIC yia aANaYEC OTN OEIPA TOU KEIPMEVOU TOU
@UANadiou» 3/25 (12%). Zuumepdopara: To @UANASIO TTou TTapnXOn yla TV avénon Tng mpobupiag Tou Kovou TTPog
™ Swped kepaToeldoUg amd TNV mMapolod HEAETN BewprOnKe EMAPKEC KAl IKAVO va EMITUXEL TOV OKOTIO Tou. Ma va
empPePaiwBei n mapamavw umoBeon, Oa mpémnet va Sie€axBouv LENOVTIKEC SIAXPOVIKEG/TTEIPAUATIKEG UENETEC.

Né€erg-kAa1dia: Metaudoyevon KkepatoelboUc, Swped KepatoeldoUS, EVNUEPWTIKO/EKTTAIOEUTIKO PUAAGSIO, KOIVO.
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ABnva, TnAépwvo & Oaf: (+30) 210 282 0895 Kivntd: (+30) 698 080 1671 E-mail: akossioris@gmail.com LinkedIn:
gr.linkedin.com/pub/aristomenis-kossioris/73/544/6a0/
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